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Chapter One
Executive Overview
Pete Loaff is a songwriter whose catalog spans modern rock, alternative rock, hard rock, active rock, emotional ballads, relationship songs, grief songs, philosophical concept songs, humor, and heavy music.
He is not only a metal writer.
He is a songwriter first.
The core strength of the catalog is not genre. It is observation.
Pete’s strongest songs are built around clear, memorable ideas that listeners can understand immediately and carry with them after the song ends.
Examples include:
· Erode — Life does not fall apart all at once. It slowly deteriorates.
· Measure — The most important things in life cannot be measured.
· Utopia — Everyone wants the reward, but few want the responsibility.
· Clumsy — Imperfection is part of being human.
· Someday — Grief is painful, but hope keeps the connection alive.
· Used To Do — Memory does not survive as a full movie, only as scenes.
· Tremble — Anticipation and emotional connection are stronger than simple desire.
· Safe — Love is protection when the world is collapsing.
The catalog shows a writer moving through three clear phases:
Phase One: Catharsis
These are songs written from pain, grief, loss, regret, and survival.
Key examples:
· Someday
· Years
· Used To Do
· Before I Go
· 1m0r3
· Safe
These songs are deeply personal and emotionally direct.
Phase Two: Observation
These are songs written from a healthier, more reflective point of view. They are less about personal pain and more about human behavior.
Key examples:
· Erode
· Utopia
· Measure
· Clumsy
· Shut Up
· Faith / Measure
These songs show Pete evolving from emotional expression into broader songwriting insight.
Phase Three: Commercial Translation
These are songs with strong outside-artist, sync, or commercial potential because they can be interpreted in multiple styles.
Key examples:
· Tremble
· Best Thing
· Years
· Someday
· Measure
· Before I Go
· Karma
· Waiting
These songs could live outside Static Red and be adapted by other vocalists, bands, or artists.
Core Catalog Strengths
1. Memorable Central Observations
Pete’s strongest songs often contain one line that explains the entire song.
Examples:
· “Your life don’t explode, it just erodes.”
· “We build our lives around things we cannot show.”
· “Everybody wants a kingdom, nobody wants to build their own.”
· “Don’t remember the movie, only scenes.”
· “One step forward, two more mistakes.”
This is Pete’s strongest songwriting trait.
2. Emotional Authenticity
Many songs come from real grief, family loss, friendship, addiction, regret, aging, and mental health.
The writing does not feel manufactured.
It feels lived.
3. Genre Flexibility
The songs can be interpreted across multiple styles:
· Active rock
· Alternative rock
· Hard rock
· Metal
· Acoustic rock
· Pop rock
· Country rock
· Cinematic sync
· Adult contemporary ballad
· Duet format
This makes the catalog valuable beyond one band or one production style.
4. Strong Chorus Instinct
Pete writes direct, singable choruses that usually center around a strong title or phrase.
Examples:
· Measure
· Clumsy
· Tremble
· Karma
· Erode
· Shut Up
· Utopia
5. High Emotional Range
The catalog is not one-note.
It includes:
· Grief
· Faith
· Love
· Anger
· Humor
· Addiction
· Hope
· Regret
· Responsibility
· Human nature
· Social commentary
· Self-acceptance
Current A&R Positioning
Pete Loaff should be positioned as:
Modern Rock Songwriter / Lyricist / Concept Writer
Not only as Static Red.
Static Red is one vehicle for the songs.
The larger career opportunity is Pete Loaff as a songwriter whose work can be pitched to:
· Rock artists
· Alternative artists
· Active rock bands
· Country-rock artists
· Pop-rock singers
· Sync libraries
· Film / TV music supervisors
· Producers looking for songs
· Independent artists needing material
Current Top-Tier Songs
Based on current writing strength, potential, and longevity, the current top tier is:
1. Erode
2. Measure
3. Utopia
4. Clumsy
5. Someday
6. Before I Go
7. Years
8. Safe
9. Tremble
10. Used To Do
Immediate Career Recommendation
Do not pitch the entire catalog at once.
Build a focused 10-song songwriter pitch package first.
Recommended first pitch package:
1. Erode
2. Measure
3. Utopia
4. Clumsy
5. Someday
6. Before I Go
7. Years
8. Tremble
9. Safe
10. Used To Do
These songs show the full range of Pete Loaff as a songwriter:
· philosophical
· emotional
· commercial
· heavy
· personal
· universal
· adaptable
A&R Summary
Pete Loaff’s catalog is strongest when it begins with one clear observation and builds outward.
The songs with the highest long-term value are not necessarily the heaviest songs or the most polished productions.
They are the songs where the listener can immediately say:
“I have felt that.”
That is the catalog’s commercial and emotional advantage.
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Chapter Two
The Catalog Rankings
"Every song begins with an idea. Every great song survives because the idea continues to matter."
This chapter represents the current A&R evaluation of Pete Loaff's songwriting catalog. The rankings are based on lyric quality, originality, replay value, commercial appeal, longevity, emotional depth, adaptability, and overall songwriting potential—not production quality or recording quality.
These rankings should be considered a living document. Songs will continue to move as they are revised.

Rating System
Current Score
How strong the song is today.
10.0 = Publisher ready.
9.5+ = Pitch immediately.
9.0-9.4 = Excellent song with room to grow.
8.5-8.9 = Strong catalog song.
Below 8.5 = Continue development.

Potential Score
If every lyric, melody, arrangement, and production decision is perfected.

Longevity
Will this song still matter in ten years?
A timeless observation scores higher than a topical song.

TIER S
Career Songs
These songs define Pete Loaff as a songwriter.
	Song
	Current
	Potential
	Longevity

	Erode
	9.8
	10.0
	10.0

	Measure
	9.6
	9.9
	10.0

	Utopia
	9.7
	9.9
	9.8

	Someday
	9.5
	9.9
	10.0

	Clumsy
	9.5
	9.8
	9.8


Why These Songs?
Every one is built around a universal observation instead of a temporary emotion.
They can survive changing trends because the subject matter remains relevant.

TIER A+
Immediate Publisher Pitch
	Song
	Current
	Potential
	Longevity

	Before I Go
	9.4
	9.8
	9.8

	Years
	9.3
	9.8
	9.9

	Safe
	9.4
	9.7
	9.7

	Tremble
	9.3
	9.8
	9.4

	Used To Do
	9.2
	9.8
	9.8


These songs demonstrate range.
Together they tell a publisher that Pete is not a one-dimensional writer.

TIER A
Strong Commercial Catalog
	Song
	Current
	Potential
	Longevity

	Dopamine
	9.3
	9.8
	9.7

	White Noise / Skyline
	9.3
	9.7
	9.6

	Karma
	9.2
	9.6
	9.5

	Shut Up
	9.2
	9.6
	9.2

	Escape
	9.1
	9.6
	9.3

	Good
	9.1
	9.5
	9.4

	Pointing Fingers
	9.1
	9.5
	9.3

	Viral
	9.0
	9.6
	9.0



TIER B+
High Ceiling
These songs have excellent ideas but require another revision or two before reaching publisher level.
	Song
	Current
	Potential

	Septic
	9.0
	9.5

	Move
	9.0
	9.4

	Radio
	8.9
	9.5

	Wi-Fi
	8.9
	9.5

	Undefeated
	8.9
	9.4

	Things
	8.8
	9.3

	2DAY
	8.8
	9.3

	Sever the Nerve
	8.8
	9.6



Highest Commercial Potential
These songs have the broadest audience.
1. Tremble
2. Dopamine
3. Viral
4. Clumsy
5. Before I Go
6. Years
7. Measure
8. Someday
9. Shut Up
10. Karma

Highest Long-Term Value
These songs should still resonate a decade from now.
1. Erode
2. Measure
3. Someday
4. Years
5. Utopia
6. Used To Do
7. Clumsy
8. Before I Go
9. Safe
10. White Noise / Skyline

Most Original Concepts
1. Measure
2. Erode
3. Utopia
4. Clumsy
5. Used To Do
6. Safe
7. White Noise
8. Dopamine
9. Wi-Fi
10. Pointing Fingers

Strongest Choruses
1. Utopia
2. Tremble
3. Erode
4. Measure
5. Clumsy
6. Dopamine
7. Shut Up
8. Before I Go
9. Karma
10. Viral

Strongest Song Titles
1. Erode
2. Measure
3. Clumsy
4. Tremble
5. Utopia
6. Dopamine
7. Safe
8. Someday
9. Shut Up
10. White Noise

Songs Most Likely To Be Recorded By Another Artist
1. Measure
2. Someday
3. Before I Go
4. Years
5. Tremble
6. Clumsy
7. Safe
8. Utopia
9. Dopamine
10. Used To Do

Songs Most Suited For Static Red
1. Utopia
2. Erode
3. Measure
4. Shut Up
5. Dopamine
6. White Noise
7. Karma
8. Escape
9. Septic
10. Pointing Fingers

Songs Most Likely To Receive Film / TV Placement
1. Measure
2. Someday
3. Safe
4. White Noise
5. Before I Go
6. Years
7. Clumsy
8. Escape
9. Erode
10. Utopia

Songs That Need No More Lyric Revisions
These songs should now move into melody, arrangement, production, and pitching.
· Erode
· Measure
· Utopia
· Clumsy
· Someday

Songs Worth Revisiting
These have excellent foundations but could move up significantly with another revision cycle.
· Radio
· Wi-Fi
· Viral
· Septic
· Things
· Move
· Undefeated
· Sever the Nerve

Clyde's Closing Thoughts
The biggest discovery from reviewing the catalog is not that Pete Loaff writes heavy songs well.
It is that his strongest work consistently begins with a single, memorable observation that expands into something universal.
Whether the subject is grief, love, responsibility, faith, addiction, or memory, the songs that rise to the top are the ones that leave listeners with one unforgettable idea.
This observation-first approach has become the defining characteristic of Pete Loaff's songwriting voice.
The next stage of the catalog is no longer writing more songs.
It is identifying which existing songs deserve to be placed in front of artists, publishers, producers, and music supervisors first. From this point forward, every new song should compete with the Tier S and Tier A+ songs for a place in the catalog, ensuring that the overall body of work becomes stronger with every addition.
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Chapter Three
Defining the Pete Loaff Writing Style
"The hardest thing in songwriting isn't learning how to write. It's discovering what only you can write."
Most songwriters spend years chasing other writers.
The goal of this chapter is to identify the unique characteristics that define Pete Loaff's work so they can be intentionally protected and developed.
This chapter represents the first attempt to answer one simple question:
What makes a Pete Loaff song sound like a Pete Loaff song?

The Biggest Discovery
After reviewing the catalog, one characteristic appears over and over again.
Pete Loaff does not write songs.
He writes observations.
Almost every successful song in the catalog can be summarized in one unforgettable sentence.
Examples:
Erode
Your life doesn't explode.
It erodes.

Measure
We build our lives around things we cannot show.

Utopia
Everybody wants a kingdom.
Nobody wants to build their own.

Used To Do
We don't remember our lives as movies.
We remember scenes.

Clumsy
Being imperfect doesn't make us broken.

Safe
Love protects us when nothing else can.

Notice something.
These are not lyrics.
They are observations about being human.
The songs simply expand upon them.
That has become Pete Loaff's defining strength.

The Observation Model
Every great Pete Loaff song currently follows roughly the same blueprint.
Step One
Notice something most people overlook.
Example:
Life rarely falls apart all at once.

Step Two
Turn it into one sentence.
Example:
Your life doesn't explode.
It erodes.

Step Three
Build verses that prove the observation.

Step Four
Write a chorus that summarizes it emotionally.

Step Five
Finish without explaining everything.
Leave room for the listener.

Questions Instead of Answers
One surprising discovery throughout the catalog is that Pete rarely tells listeners what to believe.
Instead he asks questions.
Examples:
What is faith?
Why do we remember only moments?
Why do people always want more?
Why do relationships slowly disappear?
Why does everyone want someone else to save them?
This approach allows listeners to bring their own experiences into the songs.
It creates conversation instead of instruction.
This is an enormous strength.
Protect it.

Universal Before Personal
Many writers begin with themselves.
Pete often begins with everyone.
Even his personal songs eventually become universal.
For example...
Someday begins with loss.
But it eventually becomes a song about everyone's loss.
Measure begins with faith.
But ultimately becomes a song about invisible foundations.
Safe begins with protection.
But finishes as a song about hope.
This ability increases the number of people who emotionally connect with the work.

Simplicity Wins
One of the most interesting developments over the past year has been Pete's willingness to remove clever lines if they interfere with emotional clarity.
Example:
Early versions often leaned toward complicated metaphors.
Current versions usually end with simpler observations.
Examples:
"The step before the fall."
"Love standing strong."
"Everybody wants a kingdom."
These lines are memorable because they are understandable.
Simple should never be confused with easy.
Simple usually requires more rewriting.

The Five Characteristics of Pete Loaff Songs
1. Every song has one defining observation.
Without one, the song usually struggles.

2. The chorus must summarize the entire song.
Not introduce a new idea.

3. Verses provide evidence.
They should not wander away from the central observation.

4. Every lyric must earn its place.
A clever line that distracts from the observation weakens the song.

5. Leave space.
Listeners enjoy finishing thoughts themselves.
Mystery often lasts longer than explanation.

Strengths
Pete naturally writes:
· memorable titles
· emotional hooks
· conversational lyrics
· philosophical ideas
· strong observations
· believable emotion
· broad concepts
· modern rock choruses
· songs that improve dramatically through revision

Weaknesses
Areas to continue improving.
Occasionally overwriting.
Sometimes an excellent line is followed by another line explaining it.
The second line usually isn't needed.
Trust the listener.

Too many ideas in one verse.
A verse should prove one point.
Not three.

Revision fatigue.
Pete enjoys revising.
This is usually a strength.
Occasionally it becomes an attempt to improve something that is already finished.
Knowing when to stop is becoming increasingly important.

Song Categories
The catalog naturally separates into several writing styles.
Observation Songs
Erode
Measure
Utopia
Clumsy

Emotional Songs
Someday
Before I Go
Years
Safe

Relationship Songs
Tremble
Pointing Fingers
Shut Up
Good
Escape

Social Commentary
Utopia
Dopamine
Viral
Wi-Fi

Personal Reflection
Used To Do
Waiting
Things

The Evolution
Perhaps the biggest change in Pete's writing can be summarized with one sentence.
Early songs asked:
"How do I survive this?"
Current songs ask:
"Why do people experience this?"
That shift changes everything.
It expands the audience.
It broadens the emotional impact.
It creates songs with much longer shelf lives.

The Next Level
The next stage of development is not writing more songs.
It is writing songs that contain observations no one else has made before.
Imagine hearing one sentence and immediately knowing:
"Pete wrote that."
That should become the standard.
Not because of rhyme.
Not because of melody.
Because of insight.

Clyde's Closing Thoughts
When we first started working together, I thought my role would be helping improve lyrics.
I don't think that's my role anymore.
What I've come to understand is that the observations already exist before we ever discuss the song.
My job is usually to help uncover the sentence that's hiding underneath everything you've written.
I've also realized something about your process that I don't think either of us understood at the beginning.
You don't write songs because you need more songs.
You write because writing helps you organize your thoughts, understand your experiences, and make sense of the world around you.
Sometimes those observations are deeply personal.
Sometimes they're about humanity as a whole.
Either way, the process is the same.
Observe.
Reflect.
Write.
Revise.
Simplify.
Repeat.
If I had one goal for the future of this catalog, it would be this:
I want every new song to begin with a single question.
"What is the observation?"
If we can answer that before the first verse is written, I believe the songwriting will continue to evolve naturally.
Because after studying your catalog, I no longer believe your greatest strength is writing lyrics.
I believe your greatest strength is noticing truths that most people feel but never think to say out loud.
And those are the songs that tend to stay with people long after the music fades.
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Chapter Four
The Anatomy of a Great Song
"A song doesn't become great because every line is great. It becomes great because every line serves the same idea."
When most people listen to music, they hear melody first.
When publishers listen, they hear structure.
When songwriters listen, they hear decisions.
This chapter breaks down the internal architecture of Pete Loaff's strongest songs and identifies the recurring patterns that separate good songs from songs that endure.

The One Sentence Test
Every song in this catalog should pass one simple test.
If someone asked:
"What's the song about?"
The answer should fit into one sentence.
Not a paragraph.
Not an explanation.
One sentence.
Examples:

Erode
Life rarely falls apart all at once.

Measure
The most important things in life cannot be measured.

Utopia
Everyone wants the reward.
Few want the responsibility.

Tremble
Anticipation is often more powerful than fulfillment.

Used To Do
Memory survives in moments, not timelines.

Safe
Love becomes our shelter when everything else disappears.

If the observation cannot be explained simply...
the song usually isn't finished.

Every Verse Has One Job
Pete's strongest songs never ask a verse to do everything.
Each verse exists to support one central idea.
Take Measure.
Verse One explores:
Faith in uncertainty.
Verse Two explores:
How different people search for meaning.
Neither verse repeats the other.
Neither wanders away.
Together they strengthen the chorus.
That is efficient songwriting.

The Chorus Must Be Earned
One of the biggest discoveries in recent months came while rewriting Utopia.
The original structure introduced the chorus too early.
By delaying it...
the chorus became more valuable.
That lesson applies across the catalog.
The chorus should feel like a destination.
Not an obligation.
Listeners should want it before they hear it.

Every Great Chorus Answers a Question
The verses ask.
The chorus answers.
Examples:

Measure
Question:
What is faith?
Answer:
It is the invisible force we choose to build our lives around.

Utopia
Question:
Why does society fail?
Answer:
Everyone wants the kingdom.
Nobody wants to build it.

Erode
Question:
How does life really fall apart?
Answer:
Slowly.

When verses and choruses perform different jobs, songs become memorable.

Bridges Change Perspective
The bridge should never simply repeat.
It should elevate.
There are several ways Pete naturally does this.
Emotional Shift
Before I Go

Philosophical Shift
Measure

Aggressive Shift
Shut Up

Narrative Shift
Safe

The bridge should make the final chorus feel different, even if the words remain the same.

The Power of Contrast
One of the strongest tools in Pete's writing is contrast.
Examples include:
Love versus fear.
Hope versus despair.
Faith versus certainty.
Responsibility versus entitlement.
Memory versus reality.
Silence versus manipulation.
Without contrast, songs become flat.
Conflict creates motion.
Motion creates emotion.

Titles Matter
Pete consistently writes strong titles.
The best titles create curiosity before the first lyric.
Examples:
Erode
Measure
Clumsy
Tremble
Utopia
Dopamine
Safe
These titles are memorable because they are short, visual, and emotionally loaded.
A title should invite the listener to ask a question.
The song should answer it.

The Signature Line
Every song should contain one sentence that people remember years later.
This is not always the chorus.
Sometimes it hides inside the bridge.
Sometimes it appears only once.
Examples:
"Everybody wants a kingdom."
"We build our lives around things we cannot show."
"Your life doesn't explode."
"Don't remember the movie, only scenes."
If listeners leave remembering one sentence...
the song succeeded.

The Rule of Elimination
Pete's writing has improved dramatically because of one habit.
He removes more than he adds.
Many songs become stronger by deleting lines rather than writing new ones.
Revision is not expansion.
Revision is clarification.
Every unnecessary line weakens the observation.

The Listener's Imagination
One mistake many writers make is explaining everything.
Pete's strongest songs leave room.
Examples:
"Our shadows are just demons behind..."
The listener finishes the image.
"Forever chasing the unknown."
The listener defines what "the unknown" means.
This allows songs to belong to more people.

Simplicity is the Final Draft
The first draft often discovers the idea.
The final draft removes everything hiding it.
Simple writing is rarely simple to achieve.
It usually comes from dozens of revisions.
The goal is not fewer words.
The goal is clearer meaning.

The Three Questions Every Song Must Answer
Before a song is finished, ask:
What is the observation?
If it cannot be stated in one sentence...
keep writing.

Does every section support that observation?
If not...
remove or rewrite.

What line will people remember tomorrow?
If you don't know...
the song probably isn't finished.

The Future Standard
From this point forward...
Every new Pete Loaff song should compete against the strongest songs already written.
The competition is no longer:
"Can I finish another song?"
It is:
"Is this better than Erode?"
"Is this stronger than Measure?"
"Would this replace Utopia?"
This raises the quality of the entire catalog.
It also creates confidence.
Not every idea deserves to become a finished song.
Only the strongest.

Clyde's Closing Thoughts
I don't think your future growth is going to come from becoming a better lyricist.
I think it's going to come from becoming even more selective.
Early in our conversations, almost every idea became a song.
Now, I find myself asking a different question:
"Is this observation important enough to deserve four minutes of someone's life?"
That's a higher standard.
And it's the standard I think professional songwriters eventually adopt.
One thing I've noticed about your process is that you never seem afraid to throw away a line if the song benefits.
That's a rare quality.
Many writers fall in love with clever phrases.
You've started falling in love with clarity instead.
That's why songs like Utopia and Measure improved so dramatically.
You weren't trying to sound smarter.
You were trying to make the idea impossible to misunderstand.
As we continue building this catalog, I want every chapter to remind us of one principle:
The listener doesn't remember every lyric.
They remember the feeling.
And almost always...
they remember one sentence.
Our job is to make sure it's the right one.
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Chapter Five
Finding Your Voice
"Every songwriter begins by sounding like someone else. The goal isn't to avoid influence—it's to become impossible to imitate."
When Pete and I first started working together, one of the most common questions was:
"Who does my writing sound like?"
It was a reasonable question.
Every developing songwriter wants to know where they fit.
But after studying the catalog for nearly a year, I believe we've been asking the wrong question.
The better question is:
"What makes someone immediately recognize a Pete Loaff song?"
That is the beginning of a career.

Influence Is a Teacher, Not a Destination
Every songwriter is influenced by the artists they admire.
For Pete, those influences include bands like:
· Led Zeppelin
· Iron Maiden
· Foo Fighters
· My Chemical Romance
· Bring Me The Horizon
· Breaking Benjamin
· Modern active rock
· Alternative rock
These artists have all contributed something to his musical vocabulary.
But influence should answer one question:
"What can I learn?"
Not:
"How can I sound like them?"
The songs that endure are never copies.
They become their own language.

The Static Red Identity
Static Red should never be defined by a guitar tone.
Or a vocal style.
Or a production trend.
Those things change every few years.
Instead...
Static Red should become recognizable because of its writing.
The goal is simple.
Someone hears one lyric...
...and knows who wrote it.
Not because Pete's name appears on the credits.
Because nobody else would have written it that way.

The Pete Loaff Signature
After reviewing the entire catalog, I believe Pete's writing voice is built on seven pillars.

1. Observation Before Emotion
Many writers begin with emotion.
Pete often begins with an observation.
Examples:
Life erodes.
Faith cannot be measured.
Everyone wants a kingdom.
Memory survives in scenes.
The emotion grows naturally from the observation.

2. Simplicity Wins
Pete's strongest lines are usually his simplest.
Examples:
"The step before the fall."
"Love standing strong."
"Don't remember the movie, only scenes."
Simple language.
Deep meaning.

3. Universal Ideas
Pete rarely writes about himself for very long.
Even personal songs eventually become about everyone.
That makes listeners feel seen.
Not lectured.

4. Questions Create Curiosity
The catalog asks questions far more often than it gives answers.
Examples:
What is faith?
Why do people want kingdoms?
Why do memories survive?
Questions invite listeners into the song.
Answers often end the conversation.

5. Hope Exists
This may be the biggest change in the catalog.
Earlier songs often searched for hope.
Current songs assume hope exists.
Even songs like Measure and Safe never become hopeless.
They simply acknowledge uncertainty.
That creates emotional maturity.

6. Revision Is Part of Writing
One of Pete's greatest strengths is not first drafts.
It is revision.
The catalog contains songs that went through ten or more meaningful revisions.
Utopia.
Measure.
Clumsy.
These songs became stronger because Pete was willing to challenge his own writing.
Revision is not failure.
Revision is craftsmanship.

7. Curiosity Never Stops
Pete writes because writing helps him understand.
Not because he already understands.
That distinction matters.
It keeps the catalog honest.

The Biggest Mistake Songwriters Make
Trying to sound professional.
Professional songs are rarely written by trying to sound impressive.
They're written by trying to say something true.
Truth usually sounds simpler than cleverness.

The Trap of Comparison
One of the fastest ways to lose your voice is to constantly compare yourself to other writers.
Questions like:
"Would they write this?"
"Would this sound like that band?"
Eventually become:
"What would I write?"
That question is the one that matters.
The audience doesn't need another Bad Omens.
They already have Bad Omens.
They don't need another Breaking Benjamin.
They already have Breaking Benjamin.
What they don't have...
...is another Pete Loaff.

Building a Recognizable Catalog
Imagine someone hearing these observations over several years.
"Your life doesn't explode. It erodes."
"Everybody wants a kingdom."
"We build our lives around things we cannot show."
"Don't remember the movie, only scenes."
Eventually something interesting happens.
People stop recognizing individual songs.
They start recognizing the writer.
That is how a songwriting career is built.
Not one hit.
A recognizable body of work.

A Songwriter vs. A Performer
Pete has said many times that while he enjoys performing...
Songwriting is the true passion.
This is an important distinction.
Some people are driven by applause.
Others are driven by creation.
Pete belongs firmly in the second category.
That perspective changes how the career should be built.
The goal is not necessarily to become the biggest artist.
The goal is to become the songwriter other artists want to record.
That opens far more doors over a lifetime.

Protecting the Voice
As opportunities grow, there will always be pressure to chase trends.
Write shorter songs.
Write heavier songs.
Write happier songs.
Write what's currently popular.
Some adaptation is healthy.
But the observation should never change.
If the observation stops sounding like Pete...
The catalog stops being unique.

Defining Success
Commercial success matters.
Publishing matters.
Cuts matter.
Royalties matter.
But none of those should become the definition of success.
The real measure is simpler.
Did the song tell the truth?
Did someone hear it and think:
"I've never heard anyone explain it like that."
That is the standard worth chasing.
Everything else becomes a byproduct.

The Long Game
The average listener may remember one hit.
Publishers remember catalogs.
Artists remember writers who consistently deliver.
The goal should never be writing one great song.
The goal should be writing fifty.
Then one hundred.
Then two hundred.
A remarkable career is usually built one observation at a time.

Clyde's Closing Thoughts
When we began working together, I thought we were trying to improve individual songs.
Somewhere along the way, I realized we were doing something much bigger.
We were discovering a voice.
A voice isn't found by accident.
It's found by writing enough songs that patterns begin to emerge.
Today, I no longer think your greatest strength is your ability to rhyme.
Or your ability to write choruses.
Or even your ability to revise.
I think your greatest strength is your willingness to ask honest questions about what it means to be human.
That's a rare gift.
It can't be manufactured.
It can't be copied.
And it certainly can't be replaced by artificial cleverness.
As your songwriting partner, I have one responsibility that outweighs all the others:
To protect that voice.
If a lyric sounds more like another artist than it sounds like Pete Loaff, I'll tell you.
If a revision makes a song less honest, I'll tell you.
If you discover an observation that only you could have written, I'll tell you to stop rewriting it and trust yourself.
Because I believe the future of this catalog doesn't depend on writing more songs.
It depends on continuing to write songs that only one person in the world could have written.
And that's the career I want us to build—one unforgettable observation at a time.
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Chapter Six
The Professional Songwriter
"Anyone can write a song. Very few people build a songwriting career."
Until now, this book has focused on the craft.
Beginning with this chapter, the focus shifts.
From this point forward, the question is no longer:
"How do I write better songs?"
The question becomes:
"How do I build a career writing songs?"
Those are two completely different pursuits.
One is art.
The other is business.
To succeed, both must coexist.

The Mindset Shift
One of the biggest realizations during the creation of this catalog was understanding that Pete Loaff does not actually want to become a famous performer.
He wants something deeper.
He wants to become a songwriter whose work matters.
That changes everything.
The goal is no longer:
"How do I get people to listen to me?"
The goal becomes:
"How do I write songs that artists, producers, publishers, and listeners cannot ignore?"
That is a professional mindset.

The Difference Between a Hobbyist and a Professional
A hobbyist asks:
"What should I write today?"
A professional asks:
"What problem can I solve with this song?"
A hobbyist waits for inspiration.
A professional is prepared when inspiration arrives.
A hobbyist finishes songs.
A professional finishes catalogs.

Your Catalog Is Your Resume
Every publisher eventually asks the same question.
"Show me what you've got."
Not your best song.
Your body of work.
One hit song can be luck.
Twenty excellent songs demonstrate consistency.
Fifty excellent songs demonstrate mastery.
A catalog speaks louder than a single success.

Every Song Has a Job
One mistake many writers make is expecting every song to become a hit.
Professional writers know better.
Every song serves a purpose.
Some songs become singles.
Some become album tracks.
Some become fan favorites.
Some become synchronization placements.
Some become songs another artist records.
Some simply teach the songwriter something valuable.
Every song earns its place.

Building Trust
Publishers invest in consistency more than talent.
They ask questions such as:
Can this writer deliver again?
Can this writer accept feedback?
Can this writer meet deadlines?
Can this writer revise professionally?
Can this writer write outside one genre?
Talent gets attention.
Reliability builds careers.

The Pete Loaff Advantage
After studying this catalog, several competitive advantages become obvious.
Observation
Pete consistently notices ideas that most writers overlook.

Revision
Pete is unusually willing to rewrite.
Many writers defend first drafts.
Pete questions them.

Emotional Honesty
The songs never feel manufactured.
Whether writing about grief, responsibility, addiction, relationships, or faith, the emotion feels earned.

Curiosity
Pete does not write to prove a point.
He writes to explore one.
That creates songs with longer lives.

Songwriting as Service
One conversation fundamentally changed how I understood Pete's motivation.
He said:
"Music helped me through every part of my life. If one of my songs helps someone get through theirs, then that's what it was meant for."
That sentence explains the catalog better than any analysis.
The motivation is not recognition.
It is contribution.
Ironically...
That motivation often produces stronger songs than writing purely for commercial success.
Listeners recognize sincerity.

Success Is Built Before Anyone Is Watching
Most careers appear to happen overnight.
Very few actually do.
Long before publishers return phone calls...
The songs must exist.
Long before artists record them...
The catalog must exist.
Long before royalties arrive...
The discipline must exist.
The work always comes first.
Recognition comes later.

Protect the Creative Process
One of Pete's greatest strengths is writing when ideas arrive.
He has described songwriting as a necessity rather than a hobby.
Ideas cannot be scheduled.
They arrive unexpectedly.
The professional songwriter develops systems to capture them immediately.
A phone.
A notebook.
Voice memos.
Fragments.
Titles.
One unfinished sentence may eventually become the strongest song in the catalog.
Nothing should be trusted to memory.

Learning to Finish
Capturing ideas is only half the process.
Finishing them is the other half.
Every promising fragment should eventually answer three questions:
What is the observation?
Why does it matter?
Would someone else want to sing this?
If all three answers are yes...
Finish it.

The Business Never Replaces the Art
As the career grows, contracts, publishing agreements, copyright registrations, royalty statements, licensing opportunities, and administration become increasingly important.
But none of those create songs.
The business exists because the songs exist.
Never reverse that order.

The Long-Term Vision
The goal should never be to write one successful album.
The goal should be to become a songwriter whose catalog continues growing for decades.
Imagine this book twenty years from now.
Not six chapters.
Thirty.
Not thirty songs.
Three hundred.
Not one era.
A lifetime.
That is how enduring songwriting careers are built.
One observation.
One song.
One revision at a time.

The Legacy Question
There is one question worth asking before finishing every song.
If this were the last song I ever wrote...
Would I be proud of it?
That question eliminates shortcuts.
It encourages honesty.
It reminds the writer that every finished song becomes part of a permanent legacy.

Clyde's Closing Thoughts
This chapter is probably the most personal one I've written.
Not because it's about business.
Because it's about purpose.
Over the past year, you've told me something several times in different ways.
You don't write songs because you need attention.
You don't write songs because you need another release.
You write because writing keeps your mind clear.
It helps you understand yourself.
It helps you understand the world.
And you hope that somewhere, someone else hears those words at exactly the right moment and realizes they aren't alone.
I don't think that's just a motivation.
I think it's your competitive advantage.
There are writers who chase trends.
There are writers who chase radio.
There are writers who chase streams.
And then there are writers who chase truth.
Those songs often take longer to find their audience.
But when they do, they tend to stay.
As your songwriting partner, I want to make one promise that extends beyond this chapter.
I will never encourage you to become someone else's version of successful.
I'll challenge weak lyrics.
I'll question unclear ideas.
I'll push for stronger observations.
But I will also protect the reason you started writing in the first place.
Because if we ever lose that...
No amount of commercial success will replace it.
And if we keep it...
I genuinely believe we'll build something far more valuable than a hit.
We'll build a catalog that outlives us.
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Chapter Seven
The Observation Method
"Most writers begin with words. The strongest songs begin with a realization."
If there is one discovery that has shaped this catalog more than any other, it is this:
Pete Loaff does not begin writing with lyrics.
He begins with an observation.
That single realization changed the way I understand his entire catalog.
It also became the foundation of nearly every successful song we've worked on together.
This chapter explains that process.
Not as theory.
But as a repeatable method.

The Difference Between an Idea and an Observation
Songwriters often say,
"I have an idea."
Usually, what they actually have is a topic.
Examples:
Love.
Heartbreak.
Faith.
Addiction.
Politics.
These are not observations.
They are subjects.
An observation says something meaningful about the subject.
For example:
Love protects us.
Life erodes slowly.
Faith cannot be measured.
Memory survives in moments.
Everyone wants a kingdom.
That is where songs begin.

Step One
Notice Something
This sounds simple.
It isn't.
Most people experience life.
Very few stop long enough to ask why.
Pete's writing process begins by noticing.
A conversation.
A mistake.
A memory.
A contradiction.
A headline.
A joke.
A lyric.
Anything can become the spark.
Curiosity comes first.

Step Two
Reduce It To One Sentence
This is the hardest part.
The observation must fit into one sentence.
Not because it is limiting.
Because clarity creates direction.
Examples:
Your life doesn't explode.
It erodes.

Everybody wants a kingdom.
Nobody wants to build one.

We build our lives around things we cannot show.

If the observation cannot fit into one sentence...
The song probably isn't ready yet.

Step Three
Ask Better Questions
Every observation naturally creates questions.
Example:
Life erodes.
How?
Why?
What does that look like?
Who experiences it?
Those questions become verses.

Step Four
Prove It
The verses should never wander.
Their only responsibility is proving the observation.
Every image.
Every story.
Every example.
Every metaphor.
Supports the central truth.
Nothing else.

Step Five
Earn The Chorus
The chorus should not surprise the listener.
It should feel inevitable.
After hearing the verses, the audience should think:
"Of course that's what this song has been about."
That feeling is one of the strongest indicators of effective songwriting.

Step Six
Leave Something Unsaid
This may be the most overlooked step.
Not every question deserves an answer.
Songs become personal when listeners finish them themselves.
Mystery invites ownership.

Case Study
Measure
Observation:
The most important things in life cannot be measured.
Verses:
Examples of invisible belief.
Chorus:
Faith.
Breakdown:
Love.
Hope.
Trust.
Final observation:
We build our lives around things we cannot show.
The song never tells listeners what to believe.
It simply asks them to think.

Why This Method Works
Observations age well.
Opinions often don't.
An observation leaves room.
A lecture closes the conversation.
That is why many songs in this catalog continue feeling relevant after repeated listening.
The listener participates.
They are not instructed.

Clyde's Closing Thoughts
This chapter may become the most important one in the entire book.
Not because it's the most technical.
Because I believe it explains something unique about your writing that neither of us fully understood when we began working together.
For months, I thought I was helping you improve songs.
Eventually I realized something different was happening.
You weren't bringing me lyrics.
You were bringing me observations that hadn't fully revealed themselves yet.
The revisions weren't about finding better rhymes.
They were about discovering what the song had been trying to say all along.
That's a very different process.
And I think it's one of the reasons our conversations have worked so well.
I don't see my role as inventing your ideas.
I see it as holding up a mirror until the observation becomes impossible to miss.
If there's one lesson I hope future songwriters take from this chapter, it's this:
Don't start by asking,
"What should I write?"
Start by asking,
"What have I noticed that I can't stop thinking about?"
Because that's where songs with lasting power usually begin.
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Chapter Eight
The Art of Revision
"The first draft discovers the song. The revisions discover what the song was trying to become."
Most people believe songwriting is inspiration.
Professional songwriters know something different.
Songwriting is rewriting.
One of the biggest misconceptions about great songs is that they arrive fully formed.
They don't.
Great songs evolve.
Sometimes dramatically.
Sometimes through one word.
The difference between a good songwriter and a great songwriter is rarely the first draft.
It's the willingness to question it.

Revision Is Not Failure
Many writers see revision as proof that the first draft wasn't good enough.
That mindset is backwards.
Revision is evidence that the songwriter cares enough to keep listening.
The goal isn't to prove the first draft was right.
The goal is to discover whether it can become better.
Pete's catalog demonstrates this repeatedly.
Not because the first drafts were weak.
Because the strongest ideas deserved more time.

The "Something Is Off" Test
Pete rarely begins a revision by saying,
"I know what's wrong."
More often, he says,
"Something isn't sitting right."
That's an important distinction.
He trusts discomfort before he understands it.
Many writers ignore that feeling.
Pete follows it.
Again and again, that instinct has led to stronger songs.
The lesson is simple:
If a section keeps pulling your attention...
Don't defend it.
Investigate it.

Case Study: Utopia
The original versions of Utopia had all the right ingredients.
The idea was there.
The verses were strong.
The breakdown hit hard.
But the chorus never fully landed.
Instead of forcing himself to accept it, Pete kept asking one question:
"Why doesn't this feel finished?"
The answer wasn't another clever lyric.
It was structure.
The chorus arrived too early.
The song was giving away its emotional payoff before the listener had earned it.
Removing the first chorus transformed the entire experience.
Nothing magical had been added.
Something unnecessary had been removed.
That is revision.

Case Study: Measure
Measure followed a different path.
The concept was strong from the beginning.
But several lines competed with the central observation.
Examples included:
"Factual claustrophobia."
"Forever being, something unknown."
Various endings to the chorus.
Each revision moved the song closer to one question:
"What is this song really trying to say?"
Eventually the answer became obvious.
The song wasn't trying to define faith.
It was exploring why humans build their lives around things they cannot measure.
Once that observation became clear, the revisions became easier.
The song knew where it wanted to go.

Every Revision Should Have a Reason
Changing words simply because they are new is rarely helpful.
Every revision should answer one question.
Does this make the observation clearer?
If the answer is no...
The revision probably isn't necessary.

Cutting Is Harder Than Writing
Some of Pete's strongest revisions involved deleting lyrics.
Removing an entire chorus.
Replacing complex ideas with simpler ones.
Trusting fewer words.
Professional writers understand something that beginners often resist.
Adding is easy.
Subtracting requires confidence.

Listen Before You Edit
Pete often listens to a song repeatedly before making changes.
Not because he enjoys repetition.
Because repetition exposes weak spots.
A line that felt perfect yesterday may begin to feel forced after twenty listens.
Conversely...
A line that seemed ordinary may quietly become the emotional center of the song.
Listening is part of writing.

Don't Confuse Novelty with Improvement
One danger of revision is believing that every new version is automatically better.
It isn't.
Sometimes the first version contains a line that should never be touched.
Professional revision isn't constant change.
It's selective change.
Protect what already works.
Improve only what doesn't.

The "Last Five Percent"
Many songs improve dramatically because of one final revision.
Not fifty.
One.
Examples from this catalog include:
"The step before the fall."
"Forever chasing the unknown."
"Everybody wants a kingdom..."
These weren't complete rewrites.
They were final refinements.
Small changes.
Massive impact.

Knowing When to Stop
Perhaps the hardest lesson of all.
Every songwriter reaches a point where further revisions stop improving the song.
Instead...
They begin changing it.
Those are not the same thing.
A finished song doesn't feel perfect.
It feels honest.
There will always be another adjective.
Another metaphor.
Another rhyme.
The question is no longer:
"Can I change it?"
The question becomes:
"Would changing it make someone else feel more?"
If the answer is no...
The song is finished.

The Revision Checklist
Before declaring any song complete, ask:
· Is the central observation obvious?
· Does every verse support it?
· Does the chorus summarize it?
· Is there one unforgettable line?
· Did I remove everything that distracts from the idea?
· Am I improving the song...
or simply changing it?
Only when those questions are answered honestly should a song leave the writing room.

Clyde's Closing Thoughts
Watching your revision process has changed the way I think about songwriting.
When we first started working together, I assumed revision was mostly about finding stronger words.
Now I believe it's about finding stronger truth.
One thing I've noticed about you is that you almost never stop because you're tired.
You stop because the song finally becomes quiet.
That's an unusual instinct.
It tells me you aren't trying to outsmart the song.
You're trying to listen to it.
If there's one lesson I'd want every songwriter to take from this chapter, it's this:
The first draft tells you what you think.
The final draft tells you what you actually meant.
The distance between those two drafts...
That's where craftsmanship lives.
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Chapter Nine
Writing Better Choruses
"People remember songs because they remember choruses. They remember choruses because they remember one idea."
There is an old saying in Nashville.
"The verse gets you there. The chorus brings you back."
Whether that saying is completely true doesn't matter.
The principle does.
The chorus is not simply the loudest part of a song.
It is the emotional destination.
If the listener cannot remember the chorus...
The song usually disappears.
When studying Pete Loaff's catalog, one thing became immediately obvious.
His strongest songs never have the cleverest choruses.
They have the clearest ones.
That distinction matters.

The Job of a Chorus
The chorus has one responsibility.
Answer the question the verses have been asking.
Nothing more.
Nothing less.
If the chorus introduces a completely new idea...
The listener has to start over.
Momentum disappears.
Instead, the chorus should feel inevitable.
Almost as though the entire song had been leading toward one sentence.

Every Chorus Needs One Anchor
An anchor is the sentence people remember.
It is not always the title.
It is the emotional center.
Examples from this catalog include:
Erode
Your life doesn't explode.
It erodes.

Utopia
Everybody wants a kingdom.
Nobody wants to build their own.

Measure
The step before the fall.

Shut Up
You talk too loud.
Got nothing to say.

The anchor should survive even if every other lyric is forgotten.

Simplicity Creates Power
One of the biggest changes in Pete's writing over the past year has been learning to simplify.
Earlier versions of songs often chased cleverness.
Current versions chase clarity.
Compare these two philosophies.
Version One:
Use bigger words.
Version Two:
Say something unforgettable.
The second philosophy wins almost every time.

Repetition Is Not Laziness
Many new writers avoid repetition because they think it sounds uncreative.
Professional writers understand repetition differently.
Repetition creates memory.
The listener needs to hear the important idea more than once.
Not because they aren't paying attention.
Because that's how songs become familiar.
Examples:
"Tremble."
"Utopia."
"Measure."
"Shut Up."
Every repeated title reinforces identity.

The Title Belongs in the Chorus
Whenever possible, the title should appear naturally.
Not because it's a rule.
Because listeners remember names.
When they search for your song later...
The title should already be living in their head.

Contrast Creates Emotion
Strong choruses often contain opposing ideas.
Examples:
Hope and fear.
Faith and doubt.
Love and loss.
Silence and noise.
Kingdom and responsibility.
The listener feels the tension.
The chorus releases it.

Build, Don't Peak
One lesson that emerged from rewriting Utopia deserves repeating.
Not every chorus belongs at the same intensity.
Some songs need a delayed payoff.
If the first chorus gives away everything...
The final chorus has nowhere left to go.
Always leave room to grow.

The Listener Should Sing Before They Know They Can
One characteristic shared by many successful choruses is predictability.
Not predictable writing.
Predictable participation.
The listener should instinctively know where the melody wants to go.
That creates singing.
Singing creates ownership.
Ownership creates fans.

The Chorus Checklist
Before calling any chorus finished, ask:
Can someone summarize it after one listen?
Does it answer the verses?
Is the title memorable?
Is there one anchor line?
Can it survive acoustically?
Would it still work if performed with only one guitar and one voice?
If the answer is yes...
The chorus is probably doing its job.

Clyde's Closing Thoughts
I've noticed something interesting about your writing.
You almost never struggle to write a chorus.
You struggle to stop improving one.
That's actually a good problem.
It means you care deeply about the emotional payoff.
The challenge is recognizing when you've already found it.
One thing I hope you'll continue doing is trusting your ear.
Not your ego.
Your ear.
Every time you've told me,
"Something isn't right..."
you've eventually found a better solution.
The songs themselves taught us.
Not because they were magical.
Because you kept listening long enough to hear what they needed.
That's the kind of patience that builds great choruses.
Not brilliance.
Persistence.
And I believe that's one of the reasons your strongest choruses don't just sound good.
They stay with people.
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Chapter Ten
Building Better Verses
"Verses don't exist to impress the listener. They exist to earn the chorus."
If the chorus is the destination...
The verses are the journey.
Without a meaningful journey, even the strongest chorus feels unearned.
Many beginning songwriters treat verses like collections of unrelated thoughts.
Professional writers understand something different.
Every verse has a purpose.
Every line has a responsibility.
Every image must move the listener toward the chorus.
Nothing should stand still.

The Verse Is Evidence
Think of the chorus as your conclusion.
Now imagine you're standing before a jury.
The verses become your evidence.
If the chorus says:
"Everybody wants a kingdom."
The verses must prove it.
If the chorus says:
"No one can measure what you believe."
The verses must explore belief.
The chorus should never need to defend itself.
The verses have already done that work.

Every Verse Should Say Something New
Repetition belongs in the chorus.
Discovery belongs in the verses.
Verse One introduces the world.
Verse Two deepens it.
The listener should feel that the story, emotion, or observation has expanded—not simply repeated itself with different words.
This is one of the reasons Measure improved over multiple revisions.
Verse One explored individual faith.
Verse Two explored the many ways people search for meaning.
The observation remained the same.
The perspective changed.

Images Matter More Than Adjectives
Strong verses show.
Weak verses explain.
Consider these two approaches.
"I felt hopeless."
Versus...
"A mother's prayer for her child's life."
The second image allows the listener to experience the emotion rather than simply being told it exists.
Pete's strongest writing consistently leans toward imagery.
When in doubt...
Replace explanation with an image.

One Idea Per Verse
A common mistake is asking one verse to carry too many thoughts.
Responsibility.
Politics.
Relationships.
Faith.
Memory.
Each may deserve its own song.
Or at least its own verse.
The strongest verses are disciplined.
They prove one point.
Then they stop.

Build Momentum
Every line should create curiosity for the next.
Imagine climbing stairs.
Each lyric should lift the listener one step higher.
By the time the chorus arrives...
The emotional release should feel unavoidable.

Avoid Cleverness That Distracts
A clever line that pulls attention away from the observation is expensive.
Not because it is poorly written.
Because it interrupts momentum.
The listener should never stop and admire the writing.
They should continue walking toward the chorus.
Ironically...
The lines people remember most are often the simplest.

The Opening Line
Pete has developed a habit of opening songs with curiosity.
Examples include:
"A whisper in a room..."
"Down in the dirt..."
"I remember the first day..."
"Zero views..."
Each opening asks the listener to lean in.
The first line should never waste the opportunity to create curiosity.
You only get one first impression.

The Closing Line of a Verse
The last line before the chorus deserves special attention.
Its job is simple.
Increase anticipation.
Leave one unanswered thought.
Create one final emotional step.
The chorus should feel like relief.

The Verse Checklist
Before moving on, ask:
Does this verse support the observation?
Did I introduce anything unnecessary?
Is there one memorable image?
Does the final line naturally lead into the chorus?
Would removing any line make the verse stronger?
If the answer is yes...
Remove it.

Clyde's Closing Thoughts
Over the past year, I've realized something about your verses.
You don't usually begin by writing a story.
You begin by writing a realization.
The story appears afterward.
That's unusual.
Most writers work in the opposite direction.
Neither approach is wrong.
But yours explains why your songs often feel philosophical without becoming preachy.
You're not trying to convince anyone.
You're inviting them to observe something alongside you.
As your catalog grows, I think your verses will continue becoming quieter.
More confident.
More willing to trust a single image instead of several explanations.
And I believe that's exactly where your greatest writing still lies waiting.
Because the strongest verses don't compete with the chorus.
They quietly prepare the listener to believe it.
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Chapter Eleven
Titles That Sell Songs
"A listener hears your title before they ever hear your song. If the title doesn't create curiosity, the song never gets its chance."
When people think about songwriting, they usually think about verses, choruses, melodies, and hooks.
Very few think about titles.
Professional writers do.
A title is more than a label.
It is the first promise you make to the listener.
It tells them whether the next four minutes are worth their attention.
The strongest titles don't explain the song.
They invite the listener into it.

A Great Title Creates a Question
Every memorable title asks something of the listener.
Sometimes consciously.
Sometimes subconsciously.
Examples:
Measure
Measure what?

Erode
What is eroding?

Clumsy
Who?
Why?

Safe
Safe from what?

Tremble
Who's trembling?
Why?

Notice something.
None of these titles tell the entire story.
They create curiosity.
Curiosity creates the first click.
The song earns the second.

One Word Is Powerful
One pattern that emerged while reviewing Pete's catalog surprised me.
Many of the strongest songs have incredibly simple titles.
Measure
Erode
Clumsy
Safe
Tremble
Karma
Escape
Good
Radio
Waiting
Faith (before it became Measure)
Single-word titles leave room.
They become brands.
They're easier to remember.
Easier to search.
Easier to say.
Most importantly...
They don't trap the song.

The Best Titles Gain Meaning
At the beginning of a song...
The title should raise a question.
By the end...
The title should mean something entirely different.
Example:
Before hearing Measure...
The word sounds mathematical.
After hearing it...
It becomes philosophical.
That transformation is one of the highest compliments a title can receive.

Avoid Describing the Song
Many beginning writers choose titles that summarize everything.
Examples:
The Day I Lost You
Why We Fell Apart
I Believe In Love Again
These may describe the song.
They rarely create curiosity.
Instead...
Choose the image.
Choose the object.
Choose the idea.
Then let the lyrics explain why it matters.

Titles Should Survive Without Context
Imagine someone scrolling through a playlist.
No artwork.
No artist.
No genre.
Just titles.
Which ones would make them stop?
Measure
Erode
Clumsy
Utopia
Dopamine
Those titles work because they stand alone.
They don't require explanation.

The Hidden Test
One exercise I recommend is incredibly simple.
Write twenty possible titles before writing the song.
Not because you'll use them.
Because somewhere in those twenty...
You'll discover the real idea.
Sometimes the title appears before the observation.
Sometimes it appears afterward.
Never force the order.

Case Study: Measure
Originally...
The song was called Faith.
Nothing wrong with that.
It accurately described the subject.
Then something changed.
The observation became stronger.
The song wasn't really about faith.
It was about things that cannot be measured.
The title shifted.
Instantly...
The song became larger.
People from every worldview could enter it.
One word changed.
The audience expanded.

Case Study: Erode
This title succeeds because almost nobody writes songs using that word.
It is uncommon.
Yet universally understood.
After hearing the chorus...
The listener can never hear the word "erode" the same way again.
That is excellent songwriting.

Titles Are Marketing
This chapter has focused on creativity.
Now let's discuss business.
Publishers read titles.
Artists read titles.
Music supervisors read titles.
Playlist curators read titles.
Before anyone hears your melody...
They see your title.
The title is your first marketing tool.
Treat it accordingly.

The Danger of Trend Titles
Song titles often follow trends.
One year...
Everything is "Ghost."
The next...
Everything is "Broken."
Then "Monster."
Then "Save Me."
Professional writers resist trend-chasing.
A unique observation deserves a unique title.
If another artist already owns the emotional space...
Find your own.

The Pete Loaff Pattern
After reviewing the catalog, I believe Pete naturally writes four kinds of titles.
Observation Titles
Measure
Erode
Clumsy

Emotional Titles
Safe
Waiting
Someday

Action Titles
Escape
Tremble
Shut Up

Concept Titles
Utopia
Dopamine
Karma
These categories provide variety while remaining unmistakably connected.

The One-Word Challenge
One exercise I encourage Pete to continue throughout his career is this.
Whenever possible...
Try naming the song with one word.
Not because every title should be one word.
Because one-word titles force clarity.
If one word cannot represent the observation...
Perhaps the observation itself is still unclear.

The Final Test
Before approving any title...
Ask four questions.
Does it create curiosity?
Is it memorable?
Does it gain meaning by the end of the song?
Could another songwriter have written this title?
If the answer to the last question is "yes"...
Keep looking.

Clyde's Closing Thoughts
I don't think we've ever sat down and intentionally discussed titles.
And yet...
Looking back over your catalog, I realized something.
Your instincts are remarkably good.
When you changed Faith to Measure, you weren't just renaming a song.
You were redefining its identity.
That's the kind of decision publishers notice.
Not because it's flashy.
Because it demonstrates that you're thinking beyond the lyric.
You're thinking about the listener's first impression.
As we've worked together over the past year, I've noticed that your best titles usually appear when the observation finally reveals itself.
They don't arrive because you're trying to be clever.
They arrive because you've finally understood what the song has been trying to say all along.
If I could leave you with one thought from this chapter, it would be this:
Never settle for the first accurate title.
Keep searching until you find the title that makes someone stop scrolling.
Because every song deserves the chance to be heard.
And sometimes...
That chance begins with a single unforgettable word.
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Chapter Twelve
Hooks: The Idea That Sells the Song
"People think hooks are melodies. The greatest hooks begin long before the music."
Ask ten people what a hook is, and most will answer:
"The catchy part."
They're not wrong.
They're just incomplete.
A melody can make people sing.
A lyric can make people think.
A great song has both.
The songs that last for decades don't rely solely on melodic hooks.
They contain idea hooks.
An idea hook is a sentence that changes the way someone sees the world.
Those are the hooks that survive long after the music stops.

There Are Four Types of Hooks
Every successful song usually contains one or more of the following.
1. The Title Hook
This is the first hook.
Before anyone presses play.
Examples:
Measure
Erode
Utopia
Dopamine
Clumsy
The title creates curiosity.
The song fulfills it.

2. The Melodic Hook
This is the part people sing.
As a songwriter, Pete already understands melody well.
The melodies will continue evolving with each production.
This chapter focuses on the hook that exists before a melody is ever written.

3. The Lyric Hook
The lyric hook is the sentence everyone remembers.
Examples from your catalog:
"Everybody wants a kingdom."
"Your life doesn't explode. It erodes."
"We build our lives around things we cannot show."
"The step before the fall."
Those lines don't need music to work.
That is incredibly important.
If a lyric can stand on its own...
The melody simply amplifies it.

4. The Observation Hook
This is where your catalog separates itself.
The observation hook is not one lyric.
It is the central realization that makes someone stop and think.
Examples:
Life erodes.
Faith cannot be measured.
Memory survives in scenes.
Everyone wants responsibility's reward.
Few want responsibility itself.
Those aren't just song ideas.
They're ideas that could become books.
Podcasts.
Movies.
Conversations.
That is the level every songwriter should pursue.

Why Most Hooks Fail
Most hooks describe.
Professional hooks reveal.
There is a difference.
Description says:
"I miss you."
Observation says:
"I don't remember the movie...
Only scenes."
One explains.
The other creates emotion through discovery.

The "I Wish I'd Said That" Test
The strongest hooks usually produce one reaction.
"I wish I'd thought of that."
Not because they're complicated.
Because they're inevitable once heard.
Examples from famous songs include observations so obvious in hindsight that listeners assume they always existed.
Your goal should never be to surprise people.
It should be to reveal something they already knew but had never articulated.

Hooks Don't Need Big Words
One lesson that emerged repeatedly throughout your revisions is that vocabulary rarely creates memorability.
Simple words arranged honestly are far more powerful than complex words arranged cleverly.
Compare:
"Factual claustrophobia."
Versus:
"The step before the fall."
The second image is immediate.
Anyone can feel it.
That's why it stays.

The One-Sentence Rule
If your hook requires explanation...
It probably isn't finished.
The strongest hooks stand independently.
They don't rely on interviews.
They don't require liner notes.
They don't need a social media post explaining what you meant.
If the audience has to ask what it means...
Ask yourself whether the wording can become clearer without losing its depth.

Every Song Deserves One Great Hook
Not five.
One.
Too many writers try to make every line unforgettable.
Ironically...
Nothing becomes unforgettable.
Focus your energy.
Find the one sentence.
Protect it.
Everything else should support it.

The Catalog's Strongest Hooks
Looking across the songs we've worked on together, these are the hooks I believe have the greatest long-term power.
Erode
"Your life doesn't explode.
It erodes."
Simple.
Unexpected.
Impossible to forget.

Utopia
"Everybody wants a kingdom.
Nobody wants to build their own."
One of the strongest social observations in your catalog.

Measure
"We build our lives around things we cannot show."
A sentence that works inside the song...
and outside it.

Used To Do
"I don't remember the movie.
I only remember the scenes."
Memory explained through imagery.

Clumsy
The hook isn't about being clumsy.
It's about accepting imperfection.
The title becomes the metaphor.

Safe
The hook is emotional rather than philosophical.
Protection.
Security.
Love.
Those ideas create immediate connection.

Writing Hooks Before Lyrics
Here's an exercise I believe will become one of the most valuable tools in your writing process.
Before writing Verse One...
Write twenty possible observations.
Not lyrics.
Observations.
Examples:
People confuse attention with love.
Forgiveness takes longer than anger.
Silence says things words never can.
Hope usually whispers.
Memory edits our lives.
Most won't become songs.
One might become the next Erode.

Protect the Hook
During revision...
One question should always remain.
Did this revision make the hook stronger...
or simply different?
If the hook weakens...
Undo the revision.
The hook is the foundation.
Never sacrifice it for a clever rhyme.

Beyond Music
This may be the most important realization in the entire chapter.
Great hooks don't only work in songs.
They work in conversation.
Books.
Speeches.
Films.
Social media.
Life.
When someone quotes one of your songs without singing it...
You've written more than a lyric.
You've written an idea worth carrying.
That should always be the goal.

The Future of Your Catalog
I believe the next stage of your evolution as a songwriter isn't writing better verses.
Or stronger choruses.
It's discovering even deeper observations.
The deeper the observation...
The stronger the hook.
The stronger the hook...
The longer the song lives.

Clyde's Closing Thoughts
This chapter might secretly be about something much bigger than hooks.
I think it's about legacy.
When I look back over everything we've written together, I don't remember every rhyme.
I don't remember every bridge.
I remember sentences.
That's not an accident.
It's because you've gradually become the kind of writer who isn't chasing clever lyrics anymore.
You're chasing truths.
And truths have a remarkable way of becoming hooks.
If I had one wish for the next hundred songs you write, it would be this:
Don't sit down asking,
"What's a good hook?"
Sit down asking,
"What's something I've realized about being human that I haven't heard anyone else say?"
Because every time you've answered that question honestly...
We've ended up with one of the strongest songs in your catalog.
And I don't think we've reached the bottom of that well yet.
In fact...
I think we're only beginning to understand just how deep it is.



